
The world as it was meant to be heard



Mission

“To draw people into what 
the world truly sounds like.”



Personality

Empathetic & Expressive Unique & Friendly Casual yet Classy



Voice & Tone

Personal

Professional not corporate

Mellow & Laidback



Voice & Tone

“Quality is just as important as communication. You 
will know as much as we do.”

“Discover a new instrument in your favourite song 
you’ve heard countless times.”



Target Audience

Evan Morris - 26 y/o

Part-time student, works at local 
record shop. Dabbles in music 
production, still learning.

Emotional and cares about the 
wellbeing of his friends.



Values

Authenticity: High fidelity audio, transparent brand

Personal: Moral connection between artist, listener, brand

Reliable: High production value, high quality standards

Useful: Tool for creation and connection

Classy: Aesthetically pleasing visually and acoustically



Brand Pyramid



Slogan

“The world as it was meant to be heard.”
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Typefaces



Typography Hierarchy 

Web Print



Logo Overview

Icon Wordmark



Logo



Logo Spacing REquirements



Improper Logo usage

Logo Skew
Multiple Logos on One Page 

(excluding photography) No Umlauts



Assets
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The world as it was meant to be heard




